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Fingerprint Cards AB (Publ.) 

Interim report, first quarter 2016 

 

First quarter 2016:  

 Revenues amounted to SEK 1,491.2 M (139.9), up 966% compared with the first quarter of 2015 

 The gross margin was 49% (27) 

 Operating profit totaled SEK 589.1 M (loss: 18.8) and the operating margin was 40% (-13) 

 Earnings per share rose to SEK 7.12 (loss: 0.32) 

 Cash flow from operations was SEK 249.9 M (21.2) 

 
 

Outlook  

 The 2016 revenue guidance is unchanged, SEK 7,000-8,500 M. 

 The operating margin for 2016 is estimated to exceed the operating margin for the second half of 2015. The 

operating margin for the second half of 2015 was 37%. 
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CEO’s comments  

Growing market share and continued strong growth 
I am delighted to report that Fingerprint Cards showed continued strong growth and a further increase in market share 

in the first quarter. Revenues amounted to SEK 1,491 M, representing growth of 966% compared with the first quarter 

of 2015 and sequential growth of 10%, despite a sequential decline in the total volume of smartphones in the first 

quarter. The operating margin continued to show a positive trend and amounted to 40%, primarily due to an increase in 

gross profit and gross margin.  

According to our assessment, we have continued to gain market share, which is in line with previous estimates. Our 

market position can be measured by the number of smartphones embedding our sensors that were launched during the 

quarter. In the first quarter, 26 mobile devices were launched with our sensors, compared with no devices in the first 

quarter of 2015. These launched devices, combined with a large number of customer projects pertaining to launches of 

new smartphones embedding our sensors in the months ahead, makes us confident in our ability to continue capturing 

market share in coming quarters, and thus further strengthening our position for the next few years. 

Our major customers in China have accelerated the penetration of fingerprint sensors in their smartphones, driven by 

strong consumer demand. We have been entrusted with providing fingerprint sensors for an absolute majority of our 

customers’ product launches. Huawei, Xiaomi, Oppo, Vivo and Lenovo, for example, launched 13 mobile devices 

integrating our sensors in the first quarter. To date in April, 13 smartphones with our sensors have been launched, 

including the P9 and P9+ flagship models from Huawei, our largest customer. 

Our strategy for maintaining our leading market position despite growing competition is to continue developing and 

improving our technology leadership. One example of this is the launch of our improved and totally in-house developed 

algorithm, which was delivered to customers in the first quarter and was already included in the first commercial 

smartphone launches early in the second quarter. The improved algorithm, combined with our anti-spoof solution that 

was also launched in the first quarter, means that we have taken the security of fingerprint verification to an entirely 

new level. Due to our enhanced product offering, we believe our competitive position has been further strengthened, 

particularly in relation to the leading smartphone manufacturers that strive to offer consumers the best possible user 

experience for simple and secure user verification.  

In view of the growing market and increasing demand from our customers, we are planning for strong growth in the 

supply of sensors going forward. In partnership with our suppliers, we are therefore investing in expanded 

manufacturing capacity. Our strong financial position is enabling these investments, and thanks to this, we have the 

ability to satisfy demand from a rapidly growing market. 

An important product launch in the first quarter was the introduction of FPC1268, a touch fingerprint sensor that makes 

it possible to mount the sensor under a sheet of glass. Together with the first customers and our module partners, work 

is underway to integrate the new sensor in smartphones for launch during the second half of 2016. Our assessment is 

that we can establish the same technology leadership for sensors mounted under glass as for sensors mounted 

traditionally. Our first generation of sensors mounted under a sheet of ceramics, FPC1245, has been highly successful in 

the first quarter and is now integrated into major flagship smartphones such as Xiaomi Mi5 and Oppo R9 and R9+. 

In the first quarter, we accelerated efforts to adapt our sensors to new market segments, such as smartcards, the 

automotive industry and the Internet of Things. Development activities with our partners and customers continued, 

with an ambition of commercial launch of smartcards during 2016. In the first quarter, we also announced that we are 

working to integrate fingerprint sensors into the automotive industry in collaboration with leading global car 

manufacturers and other partners. 

We also announced a partnership with Gemalto, ST Microelectronics and Precise Biometrics in wearable biometric 

sensor technology. The results of these efforts has strong potential to lead to a strong position in the Internet of Things. 

The strong trend we experienced in 2015 has continued in early 2016, and for the remainder of 2016 we are very much 

looking forward to setting the foundation to continue being the leading provider of fingerprint sensors in 2017 as well 

as the following years.  

Jörgen Lantto, CEO 
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Outlook 
Revenues for 2016 are still expected to total about SEK 7,000-8,500 M, corresponding to growth of about 140-190% 

compared with 2015. This time, the guidance is based on an SEK/USD exchange rate of 8.30, a change from the 

guidance of 8.50 presented in the 2015 year-end report.
 

As previously communicated, the operating margin for 2016 is expected to exceed that achieved in the second half of 

2015, which was 37%.  

Significant events during the first quarter of 2016 

 26 mobile devices integrating FPC’s touch fingerprint sensor were announced by the following manufacturers: 

360/QiKu, Coolpad, Gionee, Hisense, Huawei, Lenovo, LG, Meizu, Oppo, Sony, Vivo, Xiaomi. 

 Zwipe and FPC enter into a strategic partnership. 

 FPC launches a touch fingerprint sensor under display glass. 

 FPC increases fingerprint sensor security. 

 FPC provides fingerprint sensor technology to the automotive industry 

 The number of shares is increased by 1,300,000 Class B shares due to the exercise of warrants. 

 

Market, sales and customer projects 
In the first quarter, 26 smartphones and tablets integrating FPC’s touch fingerprint sensors were launched by 360/QiKu, 

Coolpad, Gionee, Hisense, Huawei, Lenovo, LG, Meizu, Oppo, Sony, Vivo, Xiaomi, compared with no smartphone models 

at all in the first quarter of 2015, and 18 smartphone models in the fourth quarter of 2015. To date in 2016, 39 devices 

integrating FPC’s touch fingerprint sensors have been launched and we see an increase in the launch rate with existing 

and new customers. 

We note that many of our major customers have now decided to integrate touch fingerprint sensors into a high share of 

their product portfolio. A key driver is the introduction of secure payment services, whereby the fingerprint sensor is a 

critical component. Several customers are also connecting innovative applications to the fingerprint sensor. “Once a 

consumer has purchased a phone with a fingerprint sensor, they cannot imagine their next phone without a sensor” is a 

frequently heard comment from our customers as the reason why penetration is now increasing at a faster rate.  

The number of customer projects related to future launches of smartphones integrating our sensors continued to grow 

in the first quarter. This supports our assessment that the penetration of fingerprint sensors is growing rapidly, and that 

our market position has remained strong. Our employees are working In the R&D laboratories of smartphone 

manufacturers every day with the integration of our sensors. During the quarter, the customer project organization was 

also involved in the integration of our improved algorithm in collaboration with several smartphone manufacturers. This 

close collaboration helps to maintain continuous engagements with our customers, and to initiate new customer 

projects. To support our growing integration partnerships with customers, the organization continued to grow and we 

established presence in more locations, particularly in China.  

The first projects to integrate FPC1268 have been started, with the goal of launching smartphones in the second half of 

the year. We also increased the number of projects involving FPC1245 and FPC1235, with sensors mounted under a 

sheet of ceramics. 

We also continued to increase our involvement in other market segments, including smartcards, the automotive 

industry and the Internet of Things, where we are involved in several commercial projects that are planned for launch in 

2016 and thereafter. 

 

Technological development, sourcing and production 
Our organization has been strengthened in order to broaden the product portfolio with improvements and adaptations 

of our existing fingerprint sensor technology, while new sensors, such as the FPC1268 for mounting under glass, are also 

being developed. We are further driving the development of sensors for new market segments, such as smartcards. 

One example of an improvement in existing fingerprint sensor technology is the introduction of our enhanced and 

totally proprietary algorithm, which improves security and performance for our customers’ devices. Our anti-spoof 
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offering, combined with the improved algorithm, takes the level of security in our sensors to an unprecedented level, 

and we believe this has further strengthened our competitive position. 

Integration of the sensor under glass or ceramics requires major adaptations of the entire sensor system. We have 

therefore worked in two stages – first with our ceramic solutions, whereby FPC1245 has already been launched in 

flagship smartphones from Xiaomi and Oppo, and thereafter with FPC1268, which initially allows mounting under a 300 

µm thick sheet of glass. Development is ongoing in close collaboration with the first customers, and launch of 

smartphones integrating FPC1268 is scheduled for the second half of 2016. 

As previously mentioned, we are also developing new sensors for entry-level smartphones, which are expected to have 

high volume potential in 2017 when the total fingerprint sensor market is expected to grow to more than one billion 

units. 

A growing share of our product investments now involves the adaptation of our sensor technology for smartcards, the 

automotive industry and the Internet of Things. Our ability to develop complete systems is expected to remain highly 

significant for our ability to take a leading position when these markets are created. 

FPC has an excellent position in terms of supply. The company’s production capacity has the volume and flexibility 

required to meet the growing market demand. Business continuity has been assured by ensuring that all sensors 

supplied in high volumes can be produced in more than one manufacturing site, in some cases more than two, in 

collaboration with leading foundries. 

 

The Group’s financial performance 

Revenues  

In the first quarter, consolidated revenues increased to SEK 1,491.2 M (139.9). This rapid growth was attributable to the 

high number of launches in the second half of 2015, and revenues also increased 10% compared with the fourth quarter 

of 2015. Changes in average exchange rates had no significant impact on revenue growth in the first quarter of 2016. 

Over the past four quarters, revenues on a rolling 12-month basis have totaled SEK 4,251.8 M (355.1).  
 

Gross profit  

In the first quarter, gross profit increased to SEK 732.5 M (37.4) and the gross margin was 49% (27). The favorable gross 

margin for the quarter was due to the changed product mix, compared with the preceding quarter. In the first quarter, 

we continued to see growing demand for the competitive sensors that we developed and launched in 2015. 
 

Operating expenses 

Operating expenses during the quarter, excluding currency-related expenses, increased to SEK 104.8 M (expense: 69.5) 

The increased operating expenses for the quarter were primarily due to the expansion of the business and the addition 

of new employees since the year-earlier period. First-quarter operating expenses matched corresponding fourth-

quarter expenses in 2015, despite the fact that we increased the number of employees in line with the company’s 

expansion plan. This was the result of a higher rate of capitalization of research and development expenses and a 

decrease in one-off items in the quarter. During the first quarter, changed exchange rates gave rise to sharply increased 

exchange-rate effects amounting to an expense of SEK 38.6 M (revenue: 13.4), which impacted operating profit for the 

period.  
 

Profit for the period and earnings per share 

During the first quarter, profit for the period amounted to SEK 459.5 M (loss: 18.9). Earnings per share for the period 

amounted to SEK 7.12 (loss: 0.32). 
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Liquidity and shareholders’ equity 

The Group disposable cash and cash equivalents at March 31, 2016 amounted to SEK 1,321.2 M (120.9). Consolidated 

working capital at the same date amounted to SEK 1,581.9 M (203.5). At period-end, consolidated shareholders' equity 

rose to SEK 1,673.1 M (282.2) and the equity/assets ratio for the Group was 71% (59).  

 

Cash flow 

Cash flow from operations, including changes in working capital, in the first quarter amounted to SEK 249.9 M (21.2). As 

in previous quarters, the increased revenues and a healthy trend in gross profit made a positive contribution, while 

changes in working capital in the first quarter reduced cash flow from operations. Inventories were SEK 40.9 M higher 

than in the preceding quarter and other working capital increased, primarily due to growth in both revenues and 

purchasing. 

Cash flow to investments in the first quarter was a negative SEK 26.8 M (neg: 2.1). Cash flow from financing activities 

during the first quarter was SEK 66.8 M (neg: 0.1), resulting from the exercise of warrants. Combined, the net change in 

cash and cash equivalents during the first quarter amounted to SEK 289.9 M (19,0).  
 

Investments, fixed assets and depreciation/amortization 

Investments in intangible fixed assets during the first quarter amounted to a cost of SEK 21.5 M (cost: 1.2).  

Investments in tangible fixed assets during the first quarter of 2016 amounted to a cost of SEK 5.3 M (cost 0.9).  

Depreciation/amortization according to plan, including impairment losses, amounted to a cost of SEK 6.9 M (cost 12.0) 

in the first quarter.  

The reason for the higher level of capitalization of development expenditure was the increase in R&D resources, while a 

different mix of projects also leads to longer development cycles.  
 

Income tax  

Estimated income tax for the Group during the first quarter amounted to an expense of SEK 129.7 M (-).  
 

Organization and Personnel  

The number of employees at March 31, 2016 was 187 (104), of whom 144 (87) were men and 43 (17) women.  
In addition to full-time employees, consultants were used during the first quarter primarily in technical development, 
customer projects and sales and marketing, corresponding to the equivalent of 116 (71) full-time positions. Accordingly, 
including employees and consultants, FPC had 303 (175) employees at March 31, 2016. 

 

Financial development in the Parent Company 
The Parent Company's revenue amounted to SEK 1,491.2 M (139.6) for the first quarter of 2016, and profit for the 
period was SEK 457,4 M (loss: 19.4).  
The Parent Company’s disposable cash and cash equivalents at period-end totaled SEK 1,307.3 M (111.3). 

 

Share capital trend 
The exercise of warrants from the TO5 incentive program occurred during February and March 2016, whereupon FPC’s 

registered share capital increased by SEK 260,000 and amounted to SEK 12,907,827 at the end of March 2016. 

The number of shares rose by 1,300,000 Class B shares in the first quarter of 2016, whereby the number of Class B 
shares subsequently amounted to 63,339,135, and the number of Class A shares remained unchanged at 1,200,000, 
bringing the total number of shares to 64,539,135. The total number of votes is 75,339,135. The exercise of warrants 
contributed SEK 68 M before expenses. 

 

Related-party transactions 
There were no transactions between FPC and related parties that had any material impact on the Group or Parent 
Company’s position and earnings during the reporting period.  

 

Seasonal fluctuations 
To date, revenues have not demonstrated any clear seasonal fluctuations, as the penetration of fingerprint sensors in 

smartphones has continued to increase sequentially. Smartphones, the company’s main market, has historically shown 

a seasonality pattern where the total smartphone volumes in the first calendar quarter is lower than the previous 

quarter. While increasing penetration of fingerprint sensors has compensated for these seasonal effects, it is possible 

that the company’s seasonal fluctuations will increase going forward. 
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Significant risks and uncertainties - Group and Parent Company  
FPC is exposed to risks. Each of the risks below, other risks and the uncertainties named could, if they occur, have a 

material negative impact on the company's operations, earnings, financial position or future outlook, or result in a 

decline in the value of the company's shares, which could result in investors losing all or parts of their invested capital. 

The described risks and uncertainties are not ranked in any order of significance; nor are they claimed to be the only 

risks or uncertainties to which the company is exposed. Additional risks and uncertainties that the company is currently 

unaware of or that are currently not adjudged to be material could develop into factors that could in the future have a 

material negative impact on the company's operations, earnings, financial position or future outlook. The following 

description does not claim to be complete or exact, since risks and their degree of impact vary over time:  

 

Market risks:  Geopolitical instability, Supplier costs, Economic fluctuations, Currency risk, Loss of customers.  

Operational risks: Delivery capacity of suppliers, Competency provision, Loss of key competencies, 

 Reduced technological lead, Information leaks  

Financial risks: Financing, Credit risk. 

Legal risks: Product liability, Patent risk, Corruption 

Other risks: Environment and sustainability. 

For further information concerning the risks facing the Group, see the 2015 Annual Report, which is available on our 

website www.fingerprints.com 

 

Notable events after the reporting period 

 FPC introduces improved algorithm for smartphones. 

 13 smartphone models fitted with FPC's touch fingerprint sensor were announced by the following manufacturers: 

ivvi, HTC, Huawei, Meizu, Oppo, Vivo, ZTE, ZUK. 

 FPC’s Legal Counsel and member of Group Management, Henrik Sundell, leaves FPC. 

 

Future reporting dates and Annual General Meeting 
Interim Report Q2 2016 April-June:   July 22, 2016 

Interim report Q3 2016 July – September  October 27, 2016 

The company’s Annual General Meeting 2016 will be held on May 4, 2016 in Gothenburg. 

 

For further information, contact: 
Jörgen Lantto, CEO, Fingerprint Cards AB (publ),  

+46 (0)31-60 78 20, investrel@fingerprints.com   

Internet: www.fingerprints.com/corporate/ 

Welcome to Fingerprint Cards’ Q1 2016 Financial Report Webcast on Thursday, April 28, at 3 p.m. CET. 

Participants can enter using this link and register: 

https://engage.vevent.com/rt/fingerprints~20160428 

Fingerprint Cards AB (publ), Corp. Reg. No. 556154-2381, discloses this information pursuant to the Swedish Securities Market Act 

(2007:528) and the Swedish Financial Instruments Trading Act (1991:980). The information was issued for publication on April 28, 2016, 

at 7:00 a.m. 

Important information 
Issuance, publication or distribution of this press release in certain jurisdictions could be subject to restrictions. Recipients of this press 

release are responsible for using this press release and the information herein in accordance with applicable rules in each jurisdiction. 

This press release does not constitute an offer, or invitation to acquire or subscribe for new securities in Fingerprint Cards in any 

jurisdiction. 

 

  

http://www.fingerprints.com/
https://engage.vevent.com/rt/fingerprints~20160428
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Certification 
The Board of Directors and the CEO certify that the interim report provides a fair and accurate review of the operations, 

financial position and earnings of the Parent Company and the Group and that it describes the significant risks and 

uncertainties facing the Parent Company and the companies included in the Group. 

Gothenburg, April 27, 2016 

 

Urban Fagerstedt, Chairman  Katarina Bonde  Lars Söderfjell  

  

Carl-Johan von Plomgren  Jan Wäreby  Alexander Kotsinas
  

Jörgen Lantto, CEO 

 
 

 

 

 

 

 

Auditors’ review report 

 

This interim report has not been examined by the company’s auditors. 
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Accounting policies 
This condensed interim report for the Group was prepared in accordance with IAS 34 Interim Financial Reporting, and 
applying the provisions of the Annual Accounts Act. The interim report for the Parent Company was prepared in 
accordance with the Annual Accounts Act, Chapter 9, Interim reports. The application of these accounting policies 
complies with what is presented in the Annual Report for the fiscal year ending December 31, 2015 and must be read 
together with Annual Report. In addition to the financial statements and the associated notes, disclosures according to 
IAS 34.16A are also presented in other parts of the interim report. No new or revised IFRS that have become effective in 
2016 have had any significant impact on the Group.  
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About Fingerprint Cards 
Fingerprint Cards AB (FPC) develops, produces and markets biometric components that through the analysis and 

matching of an individual’s unique fingerprint verify the person's identity. 

  

The technology consists of biometric sensors, processors, algorithms and modules that can be used separately or 

combined. The competitive advantages offered by FPC’s technology include unique image quality, extreme robustness, 

low power consumption and complete biometric systems. With these advantages and the ability to achieve extremely 

low manufacturing costs, the technology can be implemented in volume products, such as smart cards and mobile 

phones, where extremely rigorous demands are placed on these characteristics. FPC’s technology can also be used in IT 

and Internet products for security and access control, etc.  

Vision   

People are identified on any device by a simple touch.  

Business concept  

Fingerprint Cards, FPC, develops and sells biometric solutions to companies globally that develop products interfacing 

with people. 

Business models  

FPC works with three business models – component sales, project sales and licensing. Sales are conducted via 

distributors and direct selling to product developers/systems integrators and OEMs (Original Equipment 

Manufacturers). 

Glossary available at http://www.fingerprints.com/corporate/en/about-fpc/glossary/ 

 

Definitions 

Return on equity Profit for the period in relation to average equity. 

Gross margin Gross profit as a percentage of net sales.  

Gross profit Income less cost of goods sold. 

EBIT Earnings Before Interest and Taxes. Operating profit/loss before interest and taxes. 

EBITDA Earnings Before Interest Taxes Depreciation and Amortization. Operating profit before interest rates, taxes, 

depreciation/amortization and impairment losses. 

Shareholders’ equity per share Shareholders’ equity attributable to the Parent Company’s shareholders divided by the 

number of shares outstanding, before dilution, at period-end. 

Shareholders’ equity per share after dilution See “Shareholders’ equity per share” plus adjustment for the number of 

shares and the paid exercise price resulting from current remuneration and personnel programs. 

Average number of shares The Parent Company’s average weighted number of shares for the fiscal year.  

Average number of shares after dilution See “Average number of shares” plus an increase by the average number of 

shares that could be issued as a result of current remuneration and personnel programs. 

Cost of goods sold Cost for materials, production expenses and amortization according to plan of capitalized 

development expenditure.  

Net margin Profit/loss for the period as a percentage of net sales. 

Earnings per share after dilution See “Earnings per share” plus adjustment for the number of shares and the paid 

exercise price resulting from current remuneration and personnel programs. Earnings per share after dilution can never 

be better than earnings per share before dilution.  

Working capital Current assets less current non-interest-bearing provisions and liabilities.  

Operating margin Operating profit/loss as a percentage of net sales. 

Equity/assets ratio Shareholders’ equity divided by total assets.  

 

http://www.fingerprints.com/corporate/kort-om-fpc/ordlista/

