: FINGERPRINTS

BlOM ETR'CS BRINGING TRUST TO THE
CONTACTLESS PAYMENT CARD

9 IN 3 YEARS Card will still dominate 49% of all payments. Consumers think they will use more
contactless payment cards and mobile payments.
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Feel payment can be a hassle: too many options,
security concerns, and often a bad UX
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1. PRIVACY Fingerprint data is securely stored :
amm in the card’s secure element. Consumers control

their own data. 100% GDPR compliant!
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BIOMETRIC PAYMENT CARDS ARE THE ONLY WAYTO 9 e e

Scrap contactless Personal Increase speed Noneedtoremember Coolness Worry less - Get ahead of competition!
payment cap and unify and hygienic & savetimeat PIN code, ortouchthe factor reduce fraud Reduce customer churn!
UX across form factors check outs terminal Reduce customer acquisition cost!

*EMV® is a registered trademark in the U.S. and other countries and an unregistered trademark elsewhere. The EMV trademark is owned by EMVCo, LLC.
SOURCES 1. Fingerprints™ consumer research, Kantar, Base: 1,200 consumers in UK, France, China. 2. Fingerprints™ in collaboration with PayTech, 25 card issuer/banks in 7 countries



