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WHY CARD?

() It'sSIMPLE
(® Works in MANY PLACES
(® The most SECURE method!

IN 3 YEARS consumers think they will use more @ Today @ In3years
contactless payment cards and mobile payments

MOBILE PAYMENTS ()

are seen as convenient and youthful but...
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SOURCE Fingerprints™ in collaboration with Kantar TNS. Base: 4,000 online consumers in China, India, UK, USA.



