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Business Concept

Be the leading provider of fingerprint
verification components and systems
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FPC Direction

FINGERPRINTS

G Vision
E To become one of the leaders in providing high volume biometric systems and the
leader when it comes to profitable execution.

G Today
E Established as leader within the Chinese Banking industry, promising entrance
into Korea, India and other selected geographic areas.
E Focused organization and sub-contractor for volume production

G How do we get there?
E Build stronger market presence in areas with potential volume shipments
G Geographic areas with high population; China, India, Korea, Japan, Brazil
G Highly effective expansion strategy

G Develop highly competitive product for consumer application; Mobile and
Cards

E Aggressive market execution and close relation with production chain
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Building blocks In place

FINGERPRINTS

G Fingerprint Cards EA new era has begun
E New CEO, CFO & Management Team

~

E New Major Shareholder

~

E Stronger Board of Directors and new Advisory Board
E Aggressive revenue growth and improving financials

G

Biometric system for fingerprint verification
E Area and swipe sensor
E Best product line award

Established vendor banking sector in China

Market strategy
E Expandin China
E Establish in other markets
E Develop new Mobile business

) Q)

G Financials solid, plan to move aggressively to capture the
volume market in other markets & segments
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Team

Knowledge

Energy Dedication

Customer Focus

Results Innovative
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Board of Directors

GezaFulop * Anders Hultqvist

Christer Bergman

Geza Fulop :

left the Board at 2010 AGM ,
replaced by Sigrun Hjelmqvist.
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Advisory Board

FINGERPRINTS

G Jorgen Lantto,

CTO at STEricsson, former CTO at Ericsson Multimedia

G Mats Lindoff
former CTO at Sony Ericsson (SEMC) Consultant, VC

G Peter Svensson
CTO Q@Sense Biolin) former CTO at FPC
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History & Milestones

FINGERPRINTS

1997 First fingerprint capacitive sensor introduced
1999 Processor ASIC. Embeddedsystem for an Ericsson mobile phone
2001 Biometric System-on-Card application ready
Biometric Match -on-Card application for the Swedish Department of Defense
2002 Swipe sensor system
Distributors added to the company structure
2003 Co-operation with Texas Instruments & Motorola
3'd generation sensors introduced, Swipe sensor patent approved
2005 Biometric stand-alone modules released
2007 3rd generation processor ASIC, Marketleader in Chinese Banking segment
2008 New sensor solutions, packaging launched
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2009 New CEO, CFO, and CTO, 2 new board members (Urban & Anders)

Advisory Board formed (Mats, J6rgen and Peter)
New development project for mobiles launched, sales increased 40%

2010 Q1 first Quarterly profit ever, 108 % Sales increase,
50% Gross margin, New board member (Sigrun), Asian office
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Products

FINGERPRINTS

Fingerprint sensors oo pater
FPC1011F(Area)
FPC1080(Swipe)

Biometric Processors
FPC2020 ASIC for both sensors

Stand-alone Modules ;’;g;gs;;;gz;gngem"m\
FPC-AM3 (area sensor based

Distinct Area Detection (DAD),
Verification, Identification and Enrolment Biometric modules

Algorithms a | ‘
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Patent s/ PRes

FINGERPRINTS

G Sensor patent, architecture

The sensor architecture covers the method of real time
programming of sensor matrix function.

GSensor patent, pixel element ”“ ,
% The Commissioner of Patents

and Trademarks

The design of the sensor pixel element and associated o 1 O —

Jov & new and waeful invemtion. The tivke
and description of the lnvention are on

conversion principle results in an extremely sensitive SIS o e ¢ s b

sensor amplifier with low internal noise generation. “f i bl el
< q'ne’u Zz )’ Thergfore, thix

~
GAlgorithm patent R s
g p Granis 50 the persow or persons having
sirle 30 chis pasemt the right to exclwde
athers from making siing or sellag the
iwrention throaphowt the United Stutes
af America for the term of seveniven
prars fromm the date of this posent, sub-
Joct 1o the papment of maintenance foes

&5 prowded by ize

Mathematical descriptions by which millions of operations
can be carried out in a split second.

GSwipe sensor methodology patent

Methodt o st ore individual es
building up the complete image of the fingerprint.

GPackaging patent

Coating for protection of sensor surface and bond wires
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Biometrics - strong growth segment

FINGERPRINTS

Biometrics is automated methods of identifying or
authenticating the identity of a living person based on
fingerprint, hand, iris, face, signature, voice and keystroke

Annual Biometric Industry Revenues, 2009-2014 (Sm USD)

Copyright ® 2008 International Biometric Group

Biometric Revenues by Technology, 2009 $10,000.0
Copyright © 2008 International Biometric Group
Other Modalities $9,000.0

Lo $8,000.0

$7,000.0
$6,000.0

$5,000.0

$4,000.0

Iris Recognition $3,000.0
5.1%
Hand Geometry $2,000.0
1.8%
Middleware
4% 8 0"" $1,000.0
Voice Recognition ~

3.0% $0.0

Vein Recognition
> 40
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FINGERPRINTS

Net Sales MSEK
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